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Penelitian ini bertujuan untuk mengetahui pengaruh Kualitas Produk, Harga dan Citra
merek secara simultan dan parsial berpengaruh terhadap Minat Beli produk LANEIGE Water
Sleeping Mask pada Mahasiswi di Universitas Sanata Dharma Yogyakarta. Jumlah sampel
pada penelitian ini sebanyak 100 responden. Teknik pengambilan sampel menggunakan
Sampling Aksidental. Teknik analisis data yang digunakan adalah Regresi Linier Berganda
dengan menggunakan aplikasi SPSS 25. Hasil penelitian menunjukan bahwa kualitas produk,
harga dan citra merek secara simultan mempengaruhi minat beli produk LANEIGE Water
Sleeping Mask pada Mahasiswi di Universitas Sanata Dharma Yogyakarta. Secara parsial
kualitas produk mempengaruhi minat beli produk LANEIGE Water Sleeping Mask pada
Mahasiswi di Universitas Sanata Dharma Yogyakarta, harga dan citra merek secara parsial
tidak berpengaruh pada minat beli produk LANEIGE Water Sleeping Mask pada Mahasiswi di
Universitas Sanata Dharma Yogyakarta.
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ABSTRACT

THE INFLUENCE OF PRODUCT QUALITY, PRICE, AND BRAND IMAGE OF
PRODUCTS TO BUYING INTEREST OF LANEIGE

WATER SLEEPING MASK
( On students of the University of Sanata Dharma Yogyakarta)

Christine Agnes
Universitas Sanata Dharma

2021

This study aims to determine the effect of Product Quality, Price and Brand Image
simultaneously and partially influence buying interest of LANEIGE Water Sleeping Mask
products for female students at Sanata Dharma University, Yogyakarta.The number of samples
in this study were 100 respondents. The sampling technique uses a Accidental Sampling. The
data analysis technique used is multiple linear regression using the SPSS 25 application.The
results showed that Product Quality, Price and Brand Image simultaneously and partially
influenced buying interest of LANEIGE Water Sleeping Mask products for female students at
Sanata Dharma University Yogyakarta. Partially, the Quality of the product affects the interest
in buying LANEIGE Water Sleeping Mask products in Sanata Dharma University Yogyakarta.
Price and Brand image partially have no effect on buying interest in LANEIGE Water Sleeping
Mask products for female students at Sanata Dharma University, Yogyakarta.
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